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Brothers of the Broom 








Wihon 
RUBBER COVERED 
FOOTBALLS 


Tops for feel and sure bali han- 
dling. Absolutely waterproof and 
virtually scuff and puncture proof! 
Models for all levels of play. 


Wihhon 
RUBBER COVERED VOLLEY BALLS 


Finest volley balls on the market today! 18-panel 
rubber cover for perfect feel and endurance. Totally 
waterproof. 


RUBBER COVERED PLAYGROUN 


New stippled cover gives easier surer 
gripping. Available in a complete range a 
% of sizes. Colors: Red, blue, orange, green. 


Wihon 
f BALLS 













Wilson QUALITY RUBBER COVERED BALLS 
THRIVE ON PUNISHMENT! 


Performance — Playability— Economy! 


You get more play per dollar when you buy Wilson Quality 
“Rubber Covered Athletic Balls. Built for-better play as well as 
greater durability, they thrive oh punishment, come back for 
more year after year. All are official weight and shape. Best of all 
there's a Wilson ball to fit your budget in every field of play! 


rts 





B Wilron RUBBER 
MH COVERED SOCCER BALLS 


Really built to take it. Official size and 
weight. Used in many colleges and 
soccer leagues. Outlasts any other ball 
on the market. 


Wilson RUBBER 
COVERED SOFTBALLS 


Outstanding softballs in three sizes. 
Made with Private Estate Kapok, 
balance wound for shape retention. 
\/aterproof, scuff resistant! 


| of fF FF FF FY 
Wikhon 
RUBBER covERED 
BASKETBALLS i 


Top performance plus long 
life and adaptability to any 
playing surface. Scuff resist- 





ant. Every ball precision bal- ¢ ad WA AHEAD, ORDER EARLY 

anced. 
ww Dion | 
8 Wilson Sporting Goods Co., Chicago, Ill. 
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Send for FREE illustrated pamphlet showing complete 
line of Wilson rubber covered athletic balls. 










INDOOR... OUTDOOR rifle and pistol 
shooting is now available at a minimum 
of cost and range set-up time for year 
’round industrial recreational programs. 


COMPETITIVE, ECONOMICAL SPORT 
ACTIVITY . . . Crosman Pellguns are ideal 


for gun training, marksmanship or com- 
petitive group shooting, because of their 
accuracy and economy. All Crosman 
Pellguns have the new, exclusive Tru- 
Flyte precision rifled barrel which per- 
mits shots to be grouped 14” or closer at 
25’. Cost per shot averages less than one 
cent. 


COMPLETE RANGE can be set up or re- 
moved in a few minutes. Not necessary to 
have elaborate or expensive backstops, 























































































The Crosman 160SP target rifle, 
standard throughout in weight, size 
and operating procedure, shoots 
powderless .22 caliber Super Pells 
j with extreme precision on official 
N.R.A. 25-foot range. Noiseless 
power is provided by odorless, CO. 
gas Powerlets. No recoil. Pellguns 
have double-safety feature. 









































Power 


Available in Canada Without Powder 











because Crosman Remote Control Targ- 
lites do the job. Only 25 feet required 
from firing point to target. May be used 
in confined areas such as cafeterias or in 
recreation areas... no special range facil- 
ities required. This modern type shooting 
. .. power without powder . . . is rapidly 
becoming one of the most popular recrea- 
tional activities in industry. 


THE NATIONAL RIFLE ASSOCIATION 
marksmanship qualifications and state 
conservation hunter-training courses use 
Crosman gas-operated Pellguns. Com- 
plete training and recreational instruc- 
tions are available at no charge to direc- 
tors of industrial recreation departments. 
Send for your copy today! 


Here’s Your FREE 
COMPLETE PROGRAM 


9 ONE-HOUR COURSES 
prepared by expert shooting instructors 





SEND FOR FREE BOOK TODAY: Industrial Recreation Department, Crosman Arms Company, Fairport, N. Y. 


Shooting Is 2 Times MORE FUN with é rosman 
ec, oe PELLGUNS 





World's largest producer of PELLGUN rifles and pistols 
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Vending Profits 
on 15 Sun Oil Tankers 
Pay for Movie Program 


Profits from vending machines on 
Sun Oil Company’s 15 ocean-going 
tanker fleet were used to purchase 40 
new feature-length movies for the en- 
tertainment of the ships’ crews. 

The new films, purchased at a cost 
of $10,000 from Movies Enroute, Inc., 
of New York City, will be programmed 
by the Sun Marine Athletic Associa- 
tion. 

Movies, shown for years on passen- 
ger ships, were first made available on 
commercial ships by Sun Oil Company 
in 1948. 


In addition to movies, the Sun Oil 
Company and the Sun Marine Athletic 
Fund co-sponsor a diversified recrea- 
tion program which includes shipboard 
darts, cards, checkers, and recorded 
music, both popular and classical. 


LOVELY Diana Stopke, clerk typist at 


McDonnell Aircraft Corporation, 
beams with happiness after winning 
the International Posture Queen title 
in a recent contest held at the Hotel 
Statler in St. Louis, Mo. 





“Recreation’s purpose is not to kill time but rather to make time live; 
Not to help the individual serve time but to make time serve him; Not to 
encourage people to hide from themselves but to help them find themselves.” 





HERE are our nominees for the title: ‘Best Looking Employee Club Officers in 
the United States.’’ Can your club officers match this quartette? These broad 
smiles indicate how it feels to conduct an extensive election campaign and then 
be announced the winner. These officers were recently elected to direct the 
social and recreational activities of the AiResearch Manufacturing Company 



















Employees’ Club in Los Angeles. From left are Barbara Windhorst, treasurer; 
Virginia Waller, secretary; Pat Sullivan, vice president; and Bill Linehan, presi- 
dent. Ninety-four per cent of the AiResearch Employees’ Club turned out for the 
election. All 6,000 employees of AiResearch are members of the AEC Club. 


4:27 P.M. Newscast 
Most Popular Service 
With Nationwide Employees 


According to Ted Henry, personnel 
manager of Nationwide Insurance 
Company’s Columbus, Ohio, home of- 
fice, a 4:27 p.m. newscast broadcast 
over the company’s public address sys- 
tem is one of Nationwide’s most popu- 
lar employee services. 

The 3-minute newscast is aired just 
before the office closes. Henry asked 
Nationwide employees recently what 
they thought of the newscast and, 
after being bombarded with letters, 
counted 1,206 replies praising the 
broadcast. 


Three New-Employee 
Dinners Held Annually by 
Standard Register Company 


Every four months during the year, 
new employees of the Standard Reg- 
ister Company of Dayton, Ohio are 
honored guests at a dinner given by 
the company. 

As part of the company’s employee 
induction program, the dinners help 
new employees get acquainted and 
learn first-hand the company’s growth 
record, policies, objectives, and oppor- 
tunities for advancement. 
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North American 
Management Club Offers 
Two $1,000 Scholarships 


The child of any North American 
Aviation Company employee in a 
Southern California plant or facility is 
eligible to win the 1958 Los Angeles 
Area Management Club $1,000 college 
scholarship. Like awards will be given? 
to the highest ranking boy and girl in” 
the scholastic competition. 









Republic Aviation 
Leases New Building 
for Recreation Center 


Centralization of Republic Aviation 
Corporation's (Farmingdale, N. Y.) 
recreation program was made possible 
last December when the company) 
leased 5,000 square feet of space in all 
building outside the plant’s west gate. | 

The new facility will include space: 
for table tennis, shuffleboard, baseball,” 
and badminton as well as rooms for? 
group meetings. 4 

Employee groups that will now be! 
able to use the new center are: The 
Art Guild, Bridge Club, Model Society] | 
Archery Club, Chess Club, and Fenc-} 
ing Club. Other activities, including! 
Republic’s popular dance instruction] qaj, 
classes, will be added later. Shoei 
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A LISTING OF OVER 2,000 16MM FILMS 









<B88enu8 a: 


latest 


sports | 
film 
guide 
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Published by 
THE ATHLETIC INSTITUTE 


$1.00 


sesueestestbpaeetBeeseespeeseestaeaeeaeaeeaa 











The finest sports film guide in the country. Over 2,000 16mm sports films 


at your finger tips —- and nearly 1,000 are brand new movies. Hundreds in 
brilliant color. Better than 500 films available FREE! Every type of sports 
subject —- archery, boxing, football, golf, hunting, fishing, and dozens more. 


This book is a ‘‘must’’ for every sports fan and every organization that uses 
sport films for instruction or entertainment. Each film listing shows title, 
running time, source, rental — if any — and contents. Get your copy today! 


$1.00 LIST Send orders to: 
Mailed Postpaid THE ATHLETIC INSTITUTE 
No C.O.D.'s 209 So. State St. 
Chicago 4, Illinois 


| Y 


A NON-PROFIT ORGANIZATION DEVOTED TO THE ADVANCEMENT 
, pridemark of OF ATHLETICS, RECREATION AND PHYSICAL EDUCATION 
i 
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Exhibitors Reserve Space 
Early for Ft. Worth Show 


Deep in the heart of Texas is the 
fabled “cow town” of Fort Worth. 
Here in the city where the West be- 
gins, the 17th annual national indus- 
trial recreation conference and exhibit 
will be staged by the National Indus- 
trial Recreation Association on May 
18, 19, 20 and 21, 1958. 

The four-day training conference is 
organized to assist any United States 
or Canadian industry in improving its 
employee activity program. 

The conference features the year’s 
only exhibit of the latest in industrial 
recreation products and services. At 
press time exhibitors who have re- 
served booth space for the big May 
conclave are: 


N. Y. Convention & Visitors Bureau 
Wetmore & Sugden 

Glass Dome Tours, Inc. 

Films Incorporated 

Transport and Travel Contractors 
Pepsi-Cola Company 

Flying Tiger Line, Inc. 








FT. WORTH, Texas, one of the nation’s most progressive cities, will host the | 
17th annual National Industrial Recreation Conference and Exhibit from May © 
18 to 21. Make your plans now to attend this full-fledged ‘‘Recreation Round- 
up”’ in America’s fabulous and famed Southwest. 





Overseas National Airways National Bowling Council 
Specialized Tours, Inc. Wilson Sporting Goods Co. 
The MacGregor Company Converse Rubber Co. 
Crosman Arms, Inc. Champion Knitwear 
Saunders Mfg. & Novelty Co. The Seven Up Company 
Empire Producing Company Adirondack Bats Inc. 
Amateur Softball Association Dr. Pepper Company 
J.deBeer & Son American Bowling Congress 
Nat Nast Bowling Shirts, Inc. Automatic Canteen Co. of America 
National Golf Foundation A. G. Spalding & Bros., Inc. 
The Athletic Institute Waldron Co. 

Hillerich & Bradsby E. W. Tune Co. 

The Coca-Cola Company Chicago Roller Skate Co. 
Smith Enterprises Rawlings Sporting Goods Co. 








a plan to suit everyone’s income, 


THE EXCITEMENT 0 call PLaza 3-2077 or mail coupon below to ‘ 
WORLD TRAVEL PLAN CO., 150 E. 50th St., New York 22 © 


WORLD TRAVEL PLAN CORPORATION offers every ine ©~~~"~~"""" rnin ipaameanainaiieaacia ee 
dustrial group a guaranteed controlled operation, backed by 
a network of offices and the most experienced staff in the 
group travel field. Our services enable every client to organize 
a group with minimum work and the highest percentage 
of results. Our services have enabled leading national firms 
to repeat group vacation plans every year or every other year. 


WORLD TRAVEL PLAN CORPORATION 


“World’s Largest Group Travel Organization” 
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The Recreational Interests of Women 
in Industry—A careful study of the 
interests and needs of women em- 
ployees 


Industrial Golf—A report on one of 
industry’s most popular summer pas- 
times. With some suggestions on how 
industry golf facilities and tournaments 
can be promoted effectively 


Kaiser Recreation Center Children’s 
Program—An interesting story of what 
can be done to program recreation 
activities for youth 
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This Business of Fitness & 


Shane MacCarthy and Carter Burgess Are Getting the Nation’‘s 


Youth Fitness Program Rolling. Here’s What It Means to You. 


Three years ago a short, schol- 
arly professor named Dr. Hans 
Kraus, who works in the physi- 
cal medicine and rehabilitation 
department of New York Univer- 
sity, laid an equally short, schol- 
arly report on President Ejisen- 
hower’s desk which showed that 
European children measure 
higher in physical fitness than 
U.S. kids. 

That report touched off a na- 
tional fitness campaign that has 
thousands of parents, educators, 
and industrial leaders waging a 
war of words and action on the 
“softness and flabbiness’”’ of 
American youth. 


On June 18, 1956, President 
Eisenhower called forty-nine na- 
tional leaders in government, 
education, medicine, recreation, 
public health, sports, and youth 
programs to Annapolis, Md., to 
blueprint the campaign. Out of 
this meeting came the formation 
of the President’s Council on 
Youth Fitness, headed by Dr. 
Shane MacCarthy, a smooth- 
talking, hard-hitting Irishman 
who has since made over 100 
talks on fitness. 

On September 9 and 10, 1957, 
over one hundred business, edu- 
cation and civic leaders gathered 
at West Point for the first meet- 


ing of the Citizens Advisory 
Committee on Youth Fitness. 
Carter L. Burgess, former 
president of Trans World Air- 
lines, was named by President 
Eisenhower to serve as chair- 
man of the Citizens Advisory ¥ 
Committee and assigned the ~ 
task of injecting some life into 
the national fitness program. 
Burgess was a logical choice for 
the spot. He has served as As- 
sistant Secretary of Defense in 
the office of manpower and per- 
sonnel, has been a member of 
the board of directors of the 
American Red Cross and United 
Service Organizations, and spon- 


TRANS World Airlines conducts a vast youth program in Kansas City, Mo., including activities in youth baseball, tennis, bas 
ketball, and swimming. Shown below are TWA’‘s representatives in Kansas City’s 3 & 2 baseball league in a victory march 
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) NATION’S leaders are gravely concerned over the trend toward the softness of 




























American youth. President Eisenhower's Council on Youth Fitness and the Citi- 
zens Advisory Committee on Fitness have been formed to reverse the trend. 
Shown at the first meeting of the Citizens Committee, held at West Point last 
year, are: (left to right) Dr. Shane MacCarthy, director of the Youth Fitness 
Council; Lt. Gen. Garrison H. Davidson; Vice President Richard Nixon; and 
Carter L. Burgess, former president of Trans World Airlines and chairman of 
the Citizens Advisory Committee on Youth Fitness. 


sored a multi-sport youth pro- 
gram while at TWA. Challenges 
have always been his favorite 
dish. 

“IT consider youth fitness 
among the top ten of America’s 
programs which require action 
results,’’ comments Chairman 
Burgess. “I also consider that, if 


wa properly pursued, youth fitness 


can well become the nation’s 
most successful endeavor of its 
kind.” 


Life Is Too Easy 

Nobody will deny that the job 
is a big one. Today, after school 
is out, more kids run to get in 
front of television sets than run 
to catch footballs and baseballs. 
Less than 10 per cent of the na- 
tion’s youth actually participate 
in organized sports. And the 
problem is growing steadily 
worse. The nation is growing 4 


q million kids richer every year 


due to the increasing birth rate. 
Will these kids grow up to be 
strong and healthy? 

“Not unless something is done 


Pabout youth fitness now,” an- 





@swers Burgess. “Youth fitness is 
@iesigned to provide the nation 


with mental, moral and physical 
endurance and a healthier and 
sounder lifetime, whether the 
national destiny be opportunity 
or danger—war or peace. A mod- 
ern and high standard of living 
detracts—as you all know— 






WEIGHTLIFTING is one of the most popular fitness activities at the U. S. gov- 
ernment laboratory at Oak Ridge, Tennessee. Fitness program also includes 
gymnastics and sports under the leadership of recreation director Herky Payne. 


from a vigorous youth fitness. It 
just makes life too easy. 
“Fitness starts in the high 
chair. So I ask: Is it right to have 
a demanding standard of fitness 
when the nation is at war and, on 
the other hand, not possess a 
lifetime program in time of peace 
that will provide this fitness?” 


MacCarthy Gets Action 


Today, the nation’s youth fit- 
ness program is rolling into high 
gear. As chairman of the Council 
on Youth Fitness with headquar- 
ters in Washington, D. C., Dr. 
Shane MacCarthy preaches what 
he practices and continues to 
practice what he preaches—the 
importance of youth fitness. 

In the last six months, dozens 
of articles have been written on 
the values of physical fitness and 
published in such magazines as 
Life, Sports Illustrated, News- 
week, U. S. News and World Re- 
port, Look, etc. While the nation 
is being warned of the dangers 
of a soft, flabby youth, dozens of 
school and youth organizations 
are getting fitness programs go- 
ing. The American Association 
for Health, Physical Education 
and Recreation has pledged its 
full support and has a special 
committee working on the prob- 
lem. The nation’s YMCA’s, 
YWCA’s, Boy Scouts, and Boys 
Clubs of America now have fit- 
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DAILY calisthenics are part of the physical fitness program at the Oak Ridge 


National Laboratory, Oak Ridge, 
men and women employees. 


ness programs operating in their 
organizations. The National Col- 
legiate Athletic Association has 
pledged its support. 


Role of Industry 

Youth fitness is vitally impor- 
tant to U. S. industry. From 
today’s youth will come tomor- 
row’s industrial leaders and em- 
ployees. Physical efficiency that 
is based on sound functioning of 
body processes, the correction of 
remediable defects, and the at- 
tainment of endurance, strength, 
agility, and coordination can be 
industry’s greatest assets in its 
employees. With leisure time in- 
creasing year after year, it is 
essential that not only today’s 
youth but tomorrow’s adults 
have interests in activities that 
release tension, provide crea- 
tive outlets, build health and 
strength and develop character 
and good sportsmanship. 

What can the industrial rec- 
reation leader do to promote 
youth fitness? Because of the 
many benefits that will accrue 
from a sound national program 
of youth fitness, the industrial 
recreation leader should assess 
his program and put more em- 
phasis on youth programs not 
only within the company but in 
the community. Here are some 
ways you can help: 

Provide More Youth Sports 
Opportunities. Almost every in- 
dustrial recreation program 
could use more youth activities. 
Programs like Little League 


Tennessee. Classes are conducted for both 


baseball, biddy basketball, jun- 
ior bowling, recreation clubs for 
the children of employees, more 
family activities, and instruction 
to employees on how they can 
help their youngsters keep fit. 


Contribute Leadership to Com- 
munity Activities. Your com- 
pany’s employees—and yourself 
—are a tremendous reservoir of 
leadership for community fitness 
programs. You can stimulate 
more youth activities in your 
community by organizing these 
resources and making them 
available to local organizations. 
Maybe it will only mean that you 
will provide umpires for the 
youth baseball leagues, but your 
knowledge and experience in 
supervising recreation activities 
could be the most important item 
in making a local fitness pro- 
gram click. 


Emphasize the Need for Youth 
Fitness. Let those of your em- 
ployees who are parents know 
and understand what fitness 
means. Show them what they can} 
do to keep their kids healthy. It’s 
primarily an educative process® 
which must stress the values of 
fitness, the necessities of exer-) 
cise, and the importance of par.) 
ticipation. h 

Place More Stress on Adult Fit) 
ness, Too. Fitness doesn’t start) 
and end with youth. Adults have! 
the same tendencies to forget) 
about their own health and exer-) 
cise. Greater emphasis on adult’ 
fitness can increase participation 
in employee activities and result! 
in direct benefits to the company§ 
and its employees. 

If a child is conditioned to) 
laziness at 5 or 6, he will be lazy 
at 15. The adult who is condi- 
tioned to the dull life of TV: 
watching and gadgetry at 35 will 
be living a listless life at 65. Time 
out for a little physical fun can 
be a wonderful relief valve for a 
tense worker and, because of the 
carry-over value of exercise ac- 
tivities, will provide him with 
means of living a healthier, hap- 
pier life after retirement. 


Just remember that fitness 
isn’t limited to physical activi- 
ties. Mental and spiritual fitness 
are just as essential. See that 
there’s balance in the fitness 
fare. 

It is a safe bet that you are 
going to hear a lot more about 
youth and adult fitness in the 
years ahead. If you want to make 
the most of it, start fitting fitness 
into your program now. 





Some Suggestions for Fitness Programs 


H ere are several suggestions that you might use to start the fitness 

movement rolling in your company: ; 

» Management fitness contest with points awarded for participation’ 
in such activities as calisthenics, volleyball, golf, archery, swim- 


ming, bowling, etc. 


Company fitness decathlon. 


publications. 


WwW Vvvvvv 


recreation program. 


Cold-weather sports program including dancing, fencing, etc. 
Company-wide weight reduction contest. 


Noon-hour movies and classes on proper diet. 
Distribution of calorie charts and articles on fitness in company 


Fitness award certificate for employee achievement in oompengy 
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y. It’s More and more of the men and women in indus- 
* try are coming to recognize the real significance of 
increased life expectancy and early retirement— 
that whether the years after retirement are waste- 
.. ful or productive, satisfying or frustrating, de- 
) pends to a large measure on the person himself. 


,' Many industrial firms are facing the problem of 

providing recreation activities for their retired 
yemployees. In most cases, these programs have 
) been highly successful and rewarding to the par- 
» ticipants. But, many programs have failed to ex- 
adult) cite the imaginations of the retirees because the 
ation’ retirees themselves ended their years of employ- 
result’ ment with few outside recreational interests and 
pany poor mental attitudes on retirement. 





dd toll A person’s outlook on retirement is almost as 


_ important to the success of a retiree program as 
2 lazy” ; , ; 
ond; “hat the program itself contains. Here is a short 
TV: 
Owill 1. (a) (J I scarcely know what to 
Time do in my spare time. 
Nn can (b) [) My job and my home are 
for 3 my only interests. 
»f the (c) [] I don’t seem to find time 
e ac: to do all I want to do. 
with 2 (a) (1) There always seems to 
, hap- be something wrong with 
me. 
tness (b) [] Doctors say I’m okay, 
ctivi- but I think they’re mis- 
' taken. 
Ny 

itness (c) [ My health isn’t what it 

that was, but I make the best 
tness of it. 


3. (a) [] I seem to be always in 
u are , 
bout fear of some disaster to 
a, h me or my family. 
n the (b) (] What’s the use of worry- 
make ing? It does no good. 
itness (c) (] There is generally some- 
thing to make me worry. 
4. (a) I don’t like ‘“‘modern”’ 
thinking. 
(b) [) What was good enough | 
for folks years ago is 


i 


(ness good enough now. 
, (c) () Progress frequently 
ation” means change. 
wim- 
5. (a) () I never throw anything 


away. developed an avid interest in wood- 
working during his years of employ- 
ment. Today, he uses this hobby to aa 
satisfy his own recreational needs as 
well as utilizing his skills in teaching 


(b) [] Within reason, I believe 
in using what I've got. 

(c) [j It’s better to save than 
to use things. 





RETIREMENT can be a time of in- (c) O 
creased activity and fuller satisfaction 

if the retiree makes the right emo- ; 
tional adjustment. This factory worker _ 


“« What's Your Outlook on Retirement? 


quiz that can be used to check the mental attitudes 
of your older employees regarding retirement. It 
can be used to show them the value of acquiring 
new recreational interests before they retire so 
they won’t “die on the vine” when they start col- 
lecting their social security checks. 

Try this short quiz on several of your employees 
—and on yourself. See if they and you are pre- 
pared emotionally for the day that spells: “retire- 
ment.” You might be surprised at the results, es- 
pecially in the creation of new recreation interests 
among older employees who have never before re- 
alized the value of these activities during retire- 
ment. 

You can check your mental attitude toward 
retirement by indicating which of the three alter- 
natives in the 12 statements below most nearly 
expresses your beliefs. Turn to page 19 for an 
analysis of your choices. 


7. (a) (J) I resent interference 
with my own way of do- 
ing or thinking. 

(b) [J I like to be in step with 
the times. 

(c) [] Why should I change any 
of my ways at my age? 


8. (a) []) Nothing gives me more 
pleasure than talking 
about the past. 

(b) [] The past is more impor- 
tant to me than the pres- 
ent. 

(c) [) The present is just as 
important to me as the 
past. 


9. (a) [) I don't get any pleasure 
out of life any more. 
[] It’s good to be alive. 
(c) (— Life isn’t worth living 
when you're older. 


10. (a) [J I know few people other 
than my co-workers. 

(b) [| I'm always glad to meet 
new people and make 
new friends. 

The old friends are good 
enough for me. 


I like to look attractive. 

(b) [7 I don’t care how I look 
any more. 

(c) [) What does it matter how 

an older person looks? 


11 (a) 7 


pany 12. (a) (] Retirement can bring 
6. (a) [) It’s natural for people to others. lots of satisfaction. 
pany have different view- (b) () I'l be “all washed” up 
% ports. after retirement. 
4 (b) [) It upsets me when peo- (c) [] I don't get the respect I (c) [ “There’s no sense in 


ple don’t agree with me. 





deserve. 


planning for retirement.” 
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CURLING: An Old Scotch Sport with New Appeal 


W hat has a hack, a house and a hog with stones, 
brooms, 10 ends and a sheet? If you’re thinking 
about a many-jowled pig riding a taxi headed for 
a linen closet, forget it, Friend, you’re way off base. 
What we’re talking about is a Bonspiel. 


That last is not the name of a Danish Duke 
either, but is the proper monicker for a Curling 
Tournament. The sport of Curling is actually one 
of the oldest played in America. Like golf, it’s of 
Scottish origin and was introduced here by Celtic 
fur trappers and members of the old Highland 
Regiment of Colonial days. It’s called the Roarin’ 
Game, and was so dubbed from the whirring growl 
created by the heavy stones sliding across the ice. 
Once an American favorite, its popularity faded, 
but today it’s making a firm comeback. 


Curling is something like Iced Shuffleboard. A 
40 pound stone whose circumference measures 36” 
clad with a handle on top is delivered or curled 
(all stones go either left or right from delivery) 
in an arc along an iced surface (sheet), 140’ long 
and 14’ wide. The delivery point is an oblong piece 
of wood (hack). The stone heads for a many- 
colored bullseye (house) divided by a parallel 


line (tee line) and a perpendicular line (Centre 
line). 


Play begins with a ‘lead’ player who delivers 
2 stones toward the opposite goal alternatively 
with the lead from the opponent who does like- 
wise. The stone’s direction is signalled by the team 
captain (skip). When the order has been com- 
pleted all 16 stones have slid and the inning (end) 
is completed. Ten ends comprise a game. 


Scoring is tabbed by the stone(s) closest to the 
center of the circles. As in shuffleboard or horse- 
shoes only one side gets the points; no point value 
goes over one so a ‘perfect end’ would tally 8 
points, but the average score ranges from 1 to 3. 


Rival vice-skips usually decide which team has 
the closer stone, but when they can’t agree the 
referee is called into action. The skips are the key 
men. Not only are they target-men for the other 
shots, but they are the last shooters as well. That 
ice can get pretty crowded with 12 stones sitting 
on it, so it’s easy to see why the most proficient 
skills are saved to the end of the round. 


Any stone not clearing a line marking an area 
within 21 feet of the tee line is called a hog. (The 
hog line is similar to the blue line in hockey.) It 
really signals the scoring zone. A hog, just like an 
unwelcome boarder, is removed from the table. 


“SWEEP!!” That’s the cry of the skip when he 
sees a stone coming in light. This starts the exer- 
cise. The other teammates bust those brooms into 
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Tamer we - 


By BILL SHERMAN 


a bustle, slickening the ice for the oncoming 


stone. Good sweeping can account for as much as — 
12 extra feet of a stone’s movement, but most” 


players do well to find 8 or 10 feet. 


A rock that rolls gathers no moss, nor points” 
either. There is no way to slow down the stones so / 


the curler’s favorite motto is: 


“Play ‘em light and blame the sweepers.” 


A normal game lasts about 2'/, hours; is played ~ 


by both sexes and all ages. It’s as exacting as golf” 
or bowling and it possesses the happy faculty of 


completely winning over its participants to its — 


cause. 


For industrial recreation, the advantages are — 


many. The sport is active, fresh and spirited. It) 
lends itself particularly well to family type action.) 


Although its natural habitat is Canada and thell 
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northern regions of the U.S., the advent of artifi- 
cial ice has opened the sport to the Southland as 
well. 

A plant doesn’t have to have its own ice to en- 
joy curling benefits. Private clubs or municipal 
rinks have free time available and even welcome. 
These areas usually measure about 85’ by 185’. For 
curling this means 5 to 6 sheets (40 to 48 players) 
with an area 45’ x 85’ left over for forms of free 
skating. 

Leasing the entire rink usually costs about $3.50 
per player or roughly the same cost as an evening 
of bowling. 

Places already having ice can begin a curling 
program with a minimal cash outlay. Where skat- 
ing is interchanged with curling, surface hacks 
are used; they are simply designed and easily de- 
tached after use, so as not to interfere with other 
skating. Used stones can be gleaned from one of 
the 80 odd American Curling Clubs. As for brooms 
—find a closet and you’re in business. 

Detailed and complete information, fully ex- 
plaining a complete organizational and equipment 
program can be obtained free by writing Ameri- 
ca’s Curling Ambassador; Mr. Darwin Curtis, 21 
Indian Hill Road, Winnetka, IIl., or by contacting 
the Editors of RECREATION MANAGEMENT. 

The 1958 National Men’s Curling Champion- 
ships will be held in the Arena at Milwaukee, Wis., 
from April 9th to 12th. Marshall Field & Company 
of Chicago, IIl., will sponsor the event for the 
second straight year. 















































GLOSSARY OF CURLING TERMS 


BACK BOARD—Border at extreme end of ‘“‘Sheet.” 

BACK RING—Diameter of 12 feet circle behind the 
“tee.” 

BACK SCORE—Straight line, parallel to “Sweeping 
Score” back of circles. 

BIG END—Score of 4 or more points in one “end.” 

BITER—Stone just touching outside of circle. 

BONSPIEL—Tournament; when a number of teams 
play in several events. 

CENTER LINE—Line drawn on ice from “hack” to 
“hog.” 

CHAP & LiE—When played stone strikes edge of an- 
other stone and moves to another position in 
goal. 

cHip—See “wick.” When played stone nicks edge 
of another stone. 

COUNTER—A stone lying closer to the “tee” than 
any opponent’s stone. 

CROSS HANDLE—When handle of stone is held at 
right angles to target. 

CUP (of stone)—Concaved area inside the 5 inch 
running edge on bottom of stone. 

DRAW—Lateral swing-of stone during it’s move- 
ment up the ice. 

DRAW WEIGHT—When stone travels as far as inner 
rings of ‘‘house.”’ 

END—Inning, or division of a game, played from 
one end of the sheet to the other. 

FREEZE—When stone has just enough momentum to 
stop when just touching another stone. 

FRONT RING—Diameter of 12 ft. circle in front of 
“tee.” 

GuARD—A stone in front of another stone. 

HEAD—Goal or “‘house.”’ 

HOG—When played stone fails to clear “hog line.” 

HOG LINE—Line drawn on ice in front of goal, 
which stone must clear to be in play. 

HOUuSE—Goal, designated by circles. 

LEAD—-Member of team who plays first stones for 
his side. 

NARROW—Stone played “off the broom”’ on side be- 
tween skip’s broom and objective. 

OFF THE BROOM—Stone not played toward skip’s 
broom. 

ON THE BROOM—Stone played directly at skip’s 
broom. 

PAT LID—Stone that comes to rest in center of goal. 

PEBBLE—Roughing of ice surface by “mist spray” 
after flooding. This allows air to enter “cup” 
on bottom of stone. 

POCKET—-Semi-circular position of stones concen- 
tric to rings. 

port—Opening between two stones sufficient to al- 
low another stone to pass. 

PROMOTION—Hitting a stone, causing it to be ad- 
vanced. 

RINK—-(two meanings) Group of players making 
up a team, or a “Sheet” of ice. 

RUNNER—F'ast moving stone. 

SHEET—Ice area on which game is played. 

SHOT ROCK—Stone lying closest to center of goal. 

skip—Captain of team of players. 

Tee—Exact center of the goal. 

wick——-When stone strikes edge of another stone. 

wide—Stone played “off the broom” outside of 
skip’s broom away from objective. 

WOBBLER—Stone that rocks from side to side as it 

travels, because it is not resting on its run- 

ning surface. 
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“What? Bologna again?” 
“Two spades.” 

“Pass the salt!” 

“Two No Trump!” 


This kind of goings-on is hap- 
pening in most industrial plants 
in the U. S. every noontime. 
What it all means is that card 
games of every describable va- 
riety have taken on an ace-high 
rating in the field of industrial 
leisure-time activity. 

It’s no wonder! There are 132,- 
000,000 card players in the U. S. 
Many of these are employed by 
industry and it’s a safe bet you 
can walk into any plant and find 
a deck of cards tucked some- 
where—a lunch basket, a purse, 
a locker room shelf; any place 
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that measures approximately 
214 by 31% inches that’s easy to 
get to whenever the whistle sig- 
nals time out! 

Card-time has actually be- 
come any time long enough to 
shuffle, deal, and arrive at a de- 
cision. Some addicts have been 
known to break out a quick canto 
of solitaire during the morn- 
ing coffee break, but most action 
is concentrated at the noon hour. 


Four-Sided Fervor 


Historians aren’t sure whether 
the Hindus, Egyptians, Arabs, or 
Chinese are actually the origina- 
tors of our four-sided fervor, but 
whoever was responsible has 
certainly contributed an ever- 
popular bit of culture. Plant ap- 
peal described by a personnel 


When the noon whistle blows 
throughout the United States, 
the card games start. Here's why 


card playing is industry's 


top noon hour pastime. 





NOON 
HOUR 


HOYLES| 


By TOM KANARY 


Lunch-Time Play Paves Way for After Hour Tourneys 


manager of a Midwest steel fac- | 


tory is representative: 


‘Man, I’ve seen sandwiches | 
unopened, uneaten, and tossed — 
away in the heat of a Six No — 
Trump Doubled and Redoubled. |» 
At the next table there’s two E 


men that have been playing crib- 
bage every day now for 15 years. 
They have nothing but a roll and 
5 cups of coffee apiece. 

It’s almost a toss-up as to 


which is more popular: card — 
playing or lunch. The Dow | 
Chemical Company of Midland, © 
Michigan hosts over 1,000 games © 
daily in their lunchrooms. What / 
a variety! Besides some of the © 


“regulars” like Canasta, Bridge, 


500, Pinochle, Euchre, and Gin, © 


they play games called Pedro, 
Smear, and Pepper. 





————— 
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If your plant favors some- 


| thing different it may be 


Rummy, Hearts, Sheepshead, 
Skat, Set-back, or Whist. All of 
these games have been men- 
tioned as plant favorites, but 
there are at least 150 other card 
games and maybe one of those 
has an in. 

The heavy traffic at noon ha3 
prompted some places to insti- 
gate after-hour tourneys to 
help broaden and solidify em- 
ployee relations among other em- 
ployees. The response is usually 
terrific. 


Benefits from Tournaments 


Actually, tournament card 
play can produce many worth- 
while benefits, both tangible and 
intangible. Here are some of the 


. benefits: 


1. Low cost. Cafeterias and 
present rec rooms usually fill the 
bill. If something more elaborate 
is planned the expense can be 
held down to around $150.00. 

2. All-embracing appeal; age, 


_ physical characteristics, nation- 
- ality; all these are swallowed up 


Bees Beas 


by four chairs and a table. 

3. Good mixer for both sexes; 
it offers an equal mode of com- 
petition; provides more har- 
mony. 

4. Card tournaments are 
stimulating, relaxing, competi- 
tive. They possess all the re- 
quirements of recreational 
purpose. 


An outgrowth of heavy indus- 
trial card play has been the for- 
mation of leagues. These leagues 
are not restricted to types of 


' games nor numbers of teams. 
_ Their success has been assured 
* and future growth certain. Ex- 
_ amples of successful league play 


can be found in Cincinnati 
(Bridge) , Rochester, N. Y. (Eu- 
chre), Providence (Cribbage). 


There’s lots of free help avail- 


able, too. The Association of 


American Playing Card Manu- 


_ facturers at 420 Lexington Ave., 
' New York City has prepared a 
" special booklet designed to aid 


all forms of tournament and spe- 
cial event planning and promo- 


> tion. 


Here are some recognized es- 


_ Sentials for a good tournament: 


XUMI 





AFTER playing Cribbage for five years, this group in Dow Chemical’s machine 


shop switched to Smear a year ago. Clockwise from the front left are Al Chap- 
man, Casey Miller, Evert Misener (who holds the year-long high of 790 points), 


and Clyde Doil. 


1. Organizers of the tourna- 
ment must be natural enthusi- 
asts for the particular kind of 
chosen event. 

2. Advance promotion is im- 
portant. Because cards can be 
played in comfort at home, spe- 
cial advantages must be indi- 
cated. Prizes; a night with the 
boys (or girls); departmental 
rivalry; any other appropriate 
inducements that create desire 
on the part of participants 


should be included in the general 
publicity. 

3. Make sure that word-of- 
mouth runs hot. This is best and 
most effective method of ad- 
vance notice, although posters 
and bulletin boards augment the 
program. 

Tournaments are an advanced 
form of solid employee relations. 
Deal in a couple of hands for 
your group and see how the score 
adds up. 





OVER 1,000 Dow Chemical Company employees play cards every noon. Here's 


a look at the lunch tables at Dow’s Brinewell plant at Midland, Michigan during 


a peak period of activity. 
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How To Conduct a 
BASKETBALL 
TOURNAMENT 


Success of the industrial basketball tourney 
depends upon how much attention you 
pay to the “little’ things. Here’s your 
checklist of pre-tournament details. 


Basketball is basically a game of color and, with 
proper preparation, an industrial tournament can 
be one of the most exciting events on the winter 
sports calendar. It doesn’t make much difference 
whether the tourney is regional, an invitational, 
or limited to company teams because the advance 
planning still must be the same. Managing a bas- 
ketball tournament, even a small one, is a big job 
that must be done carefully. Here’s a complete 
checklist of details for an ideal tournament. 


Tournament Facilities 

Whether you use a company gymnasium for the 
tournament or a public facility, you must be cer- 
tain that proper arrangements are made for the 
teams and spectators. 

DRESSING ROOMS—Examine the dressing 
rooms carefully and determine what supplies are 
needed for the tourney. Check towels, lockers, soap, 
showers, and first aid supplies. Make sure the room 
is cleaned up prior to, during, and after the games. 
Provide facilities for safeguarding the valuables 
of the players. 

ASSIGN SPACE—Be sure to assign each team 
to a specific dressing room well in advance of the 
tournament. If possible, list the time that they are 
to use the rooms and provide each team with 
mimeographed instructions regarding use and 
care of facilities. 

SEATING—If your tournament is well- 
attended, make sure that the seating is adequate, 
the seats clean, and that reserved areas are pro- 
vided for each team and their spectators. 


OFFICIALS’ ROOM—Establish a definite room 
where the officials can dress. Make sure they have 
adequate towels, soap, and locker space. 


REFRESHMENT FACILITIES—Spectator in- 
terest will be increased if you provide a refresh- 
ment stand for beverages, easily accessible from 
the stands. See that it is well-stocked with supplies 
—and that the prices are reasonable. 
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facilities, publicity, equipment and uniforms, spectator fa- 
cilities, decorations, entertainment, and officials. 


RESTROOMS—If you are using a public fa- 
cility not commonly used by company employees, 
be sure that restroom locations are marked. And, 
most important, see that they are clean. 


LIGHTING—Check the gymnasium lighting in © 
advance to see that the floor is properly illumi- ~ 


nated. Replace burned-out bulbs. 


FLOOR AREA—See that the gym floor is 
cleaned prior to the tourney. A dirty facility is not 


only dangerous for the players but will effect the © 


entire “appearance” of the tournament. 


INDUSTRIAL BASKETBALL tournaments can be turned into : 
colorful, exciting events if adequate attention is given to — 
pre-tourney planning. This includes a close check of gym © 




























Advance Publicity 

It takes a lot of advance information, drum- 
beating, and press coverage to arouse interest in 
an industrial basketball tournament. One simple 
announcement won’t do the trick. You’ve got to 
keep hammering the idea home to every member 
of your industrial family. Utilize the company 
paper, regular mimeograph announcements, news 
releases to local newspapers and radio stations, 
bulletin boards, and anything else that will high- 
light the tourney. Assign a publicity man to the 
event and keep a steady stream of player rosters, 
game statistics, posters, and feature stories going 
out of your office. And, most important, provide 
adequate picture coverage both before and during 
the tournament. 


Ceremony and Decorations 
If you “dress up” your tournament, you'll find 
that it will not only be more attractive to employee 
spectators but the players will get more enjoyment 
out of competing. Here are a few things that help: 
GYM DECORATION—Use banners, streamers, 
and signs to give the gym the tournament “atmos- 
phere.” Be sure to have a sign which identifies the 


> tournament and its team participants at the en- 


trance to the gym. Give the event all of the color 
you can. 

MUSIC—Be sure to fill in the time-outs, half- 
time, and between-game periods with either 
canned music over the PA system or with a “live” 
band. Many spectators come to watch basketball 
games just to hear the music. Give thought to the 
type of music to be played, keeping it lively. 

ENTERTAINMENT—Possibly a little profes- 
sional or “company amateur” entertainment, 


» spaced between games, would lift your tournament 


out of the realm of an ordinary event to a gala 
affair. Think about it. 


Those Little Things 
If you pay special attention to some of the little 
items in the physical arrangement of the tourna- 
ment, you are certain to have greater success and 
will operate an efficient event. Check these items: 
PA SYSTEM—Make certain that the public ad- 


' dress system is working properly. Assign an an- 
_ houncer with a dignified, authoritative voice. Brief 
| the announcer on his duties. Avoid PA chatter! 


SCOREBOARD—Be sure the scoreboard is in 


_ working order, too. Use signs to identify each 
' team. And, most important, assign a competent 
_ person to operate it. 


OFFICIAL BALL—Choose an “official’’ ball 
well in advance of the tournament and inform each 
team, as well as officials, of its specifications, 


_ brand, and type. 


PRACTICE BALLS—Have practice balls avail- 
able, on the floor, for each team to use during the 
pre-game warmups. Usually six to eight are suffi- 


_ cient. Have them cleaned before and after use. 


ASSIGN OFFICIALS—Prior to the tourna- 


_ Ment, assign competent men to handle all of the 


é official assignments. 
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GREETING 
at CARDS 


COU 
kelp you 


YOUR RETIRED GROUP 


THE SALE OF GREETING CARDS AS A GROUP PROJECT 
WILL PROVIDE YEAR-LONG INTEREST FOR YOUR RE- 
TIRED EMPLOYEES. IT WILL KEEP THEM TOGETHER AND INTERESTED 
IN DOZENS OF GROUP FUND-RAISING ACTIVITIES. 
This and many other advantages are yours with very little effort on your 
part. The W/S proved plan requires no full time personnel, no expensive 
floor space, no risk, no employee soliciting. 
Your employees will appreciate the convenience... . 
you'll appreciate the added income. 


The FREE booklet explains our plan simply and quickly 
.». send for it. . . For your convenience, field repre- 
sentatives are available to help set up the plan. Our 
representatives will call at your request. 


WETMORE & SUGDEN, INC. SINCE 
Fairport, New York « Member NIRA 1924 




















Anyone can learn to 

play the ORGAN 
, or PIANO with Don‘s 
Recorded Lessons! 









Here is the new, easy way to 
learn organ or piano without 
years of study. Your teacher is 
as close as your phonograph. 
Play the records, do as Don 
says and you'll learn to play 
melodies in waltz, 4/4 or swing 
time; read and play from stand 
ard organ or sheet music; under 
ORGAN KIT contains one 33's long playing stam chet’ favecsions for the 
record, 12 recorded lessons, 20 instruction 
charts: $12.00. PIANO KIT has six 45 RPM = orsan_ and the adding of har 
records, 12 recorded lessons, 23 charts: $10.00. mony notes to the right hand 


Free descriptive folder sent on request melody for piano 


DON SELLERS, INC., 871 McCallie Ave., Chattanooga 3, Tenn. 





THE TRAVEL PROGRAM 


Your employees are waiting for! 


af ~=—— Travel is a new and successful 
1 recreation activity that can 
s work for you — with no need to 

t increase your budget. Inquire. 
‘ 





en a 
TRANSPORT & TRAVEL CONTRACTORS 
INCORPORATED 
15 WILLIAM STREET, NEW YORK 5, NEW YORK 


Cable: Transtra:t New York Telephone: HAnover 2-0044 
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Washer Pitching 


By HORACE CRAIG 


Convair, A Division of General Dynamics Corp. 
Fort Worth, Texas 


Ever since the Convair plant 
opened at Fort Worth in the 
early 1940’s, employees have 
been pitching washers during 
their regular breaks. 

Washer pitching has become 
such an institution at Convair 
that the recreation director now 
appoints a ‘‘commissioner of 
washer pitching” to direct and 
supervise the activities. An esti- 
mated 2,000 employees regularly 
toss washers during 10-minute 
breaks and during lunch periods. 
Some 400 sets of boards and 
washers are conveniently located 
throughout the plant. 

Regular yearly tournaments 
are held by the Convair Recrea- 
tion Association to determine 
plant championships. 

C. J. Hall, manager of the Con- 
vair Recreation Association, re- 
calls that the game of washer 
pitching started outdoors, utiliz- 
ing holes in the ground, and then 
moved indoors, with the intro- 
duction of washer boxes. 

Actually, the game is simple 
to play. All you need are two 
square plywood boxes with a 
foot-high backboard. A hole, 
slightly smaller than four inches 
in diameter, must be cut in the 
center of the boxes. The boxes 





BOXES about two-foot square are 
used for goals. They have a one-foot 
high backboard and an opening four 
inches in diameter. 





WASHER pitching is one of the most 
popular in-plant activities at Convair's 
Ft. Worth, Texas plant. Over 2,000 
workers play the game during breaks 
and lunch periods. 


have no bottoms so the washers 
are allowed to drop directly to 
the floor after a score. 

Rubber discs 214 inches in 
diameter (the type used to sup- 
port table and bed legs are ex- 
cellent) are used as pitching 
washers. Originally, Convair em- 
ployees used steel washers for 
the game, but they chipped up 
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RUBBER washers are used for the 
game. Most players prefer to use 
discs like those shown above which 
are sold by furniture stores to protect 
floors and rugs from damage. 


AES TES so 


the floors so badly that a change © 


to rubber discs was made. 


In regulation play, boxes are ‘ 
placed 18 feet apart. A washer © 


in the hole counts five points. 


Nearest washer to the hole ; 


counts one point (unless there is 
one in the hole). A “game” is 21 
points. The game can be played 
as “singles” or “doubles,” simi- 
lar to horseshoes. 


Tom Croft, chief of Con- © 


vair employee services, says: 


“Washer pitching is an excellent © 


activity for in-plant recreation. 
The game is set up quickly, and 
the equipment can be stored in 


out-of-the-way places, with no | 


interruption of normal work. 
M. E. Goolsby, Convair’s cur- 
rent commissioner of washer 
pitching, states that one of the 
unwritten rules of the game at 
Convair is that winners of in- 
plant games stay “up” until a 
challenger defeats them. The de- 
feated players must await their 
turn to challenge the “up” team. 


Washer pitching tournaments 
are held at the Convair Recrea- 
tion Area during weekends and 
generally draw about 40 to 50 
contestants. 


Washer Commissioner Gools- © 


by has this to say about the 
benefits of the game: 


“Washer pitching seems to be i 
an answer to combating em- © 


ployee fatigue. It gives the 
worker a chance to get his mind 
off his work for a few minutes, 
allowing him to return to his job 
fresh. Employees enjoy the game 
at Convair, and the company 
benefits too.” 
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I N each lettered group in the re- 
tirement quiz, one statement rep- 
resents the constructive point of 
view. If you checked that state- 
ment, your adjustment will be 
a good one. However, if you 
checked either of the other two 
statements in each group, here 
are suggestions for developing 
new—and more successful—atti- 
tudes toward retirement. 


1. If you checked either A 
or B in this group, it would seem 
that your interests are narrow- 
ing. Try to find some new inter- 
ests, not only to add “seasoning”’ 
to your life but to preserve good 
mental health. Finding a new 
hobby or recreational activity 
that you can participate in after 
you retire will help. 

2. If you checked A or B, 
conserve your health by all 
means, but over-concentration 
can take the joy out of living and 
people will consider you a hypo- 
chondriac. It’s a good thing to re- 
member that when some one asks 
“How are you?, he doesn’t want 
to hear a “sob story.” In picking 
sports and recreation activities 
for retirement it’s a good idea to 
check your physical capacities 
with a doctor, after a regular 
physical check-up. You’re prob- 
ably in much better physical con- 
dition than you realize and can 
get a lot of enjoyment out of 
wholesome exercise. But don’t 
take chances. Your doctor can 
give you the best physical “pic- 
ture” of yourself. 

3. If you checked A or C, 


BOAT & SPORT SHOWS 


Analysis of Retirement Quiz 








you may be one of those over- 
anxious persons who is always 
worrying. Worrying won’t help 
matters, and it can make them a 
lot worse by making a physical 
wreck of you. Learn now to re- 
lax—it’s much healthier. 

4. If you checked A or B, 
consider that there’s such a 
thing as being overconservative 
and resistant to change. Life 
means change, so you might as 
well accept the idea in all aspects 
of living. 

5. If you checked A or C, 
you should realize that there’s 
all the difference in the world be- 
tween being cautious and deny- 
ing yourself the use and enjoy- 
ment of what you have. 

6. If you checked B or C, 
the indication is that you’re 
making yourself unnecessarily 
unhappy by being oversensitive. 
People and situations sometimes 
are hard to take. But society 
doesn’t wrap its adults in cotton. 
After all, how can anyone expect 
to go through life without being 
hurt at times? 

7. If you checked A or C, 
you’re tending to be inflexible 
and rigid. Make an effort to be 
otherwise, for it will be a lot 
easier for you to adjust to 
changes in later life. 

8. If you checked A or B, 
you’re fortunate to have good 
memories of the past, but by al- 
ways bringing up the past you 
are apt to become a terrific bore 
—and people will start avoiding 
you. Find new interests, new out- 
lets for your ambitions and you'll 
find that the enjoyment of the 
present can be as pleasant as any 
past experience. 

9. If you checked A or C, 


See Page 8 


better change your tune. Life is 
precious and can be fun at any 
age if you live each day to the 
fullest. You need more activities. 

10. If you checked A or C, 
in limiting your personal rela- 
tionships to old friends and co- 
workers, you may someday find 
yourself in the position_of being 
without any. That’s one of the 
advantages of learning a few rec- 
reation skills early in life and 
carrying them with you into re- 
tirement. You'll find that recrea- 
tion outlets give you the oppor- 
tunity to meet new people, enjoy 
new experiences, and broaden 
your personal relationships. You 
become a bigger person as 
your interests and friendships 
broaden. Recreation gives you a 
whole world of active experience. 

11. If you checked B or C, 
you should realize that the ap- 
pearance you make has an im- 
portant effect on others as well 
as yourself. It’s amazing what 
attention to appearance can do 
for morale. It can stimulate your 
entire viewpoint on life, carrying 
your mind outside of yourself to 
enjoy the things and people 
around you. Try it. 

12. If you checked B or C, 
better change your attitude. Re- 
tirement can be rewarding, per- 
haps the most constructive pe- 
riod of life. But it’s largely what 
you make it; and to make it 
really valuable, you must pre- 
pare for it today—and be ready 
for it tomorrow. Recreation in- 
terests and activities do not end 
abruptly at 55 or 65 but carry on 
throughout life. Select the ones 
you like now, practice them, and 
pleasure with them throughout 
retirement. 





Here is a list of the major boat, 
travel, and vacation shows to be 
held throughout the United 
States during March: 

Mar. 4-9—San Antonio Sport 
& Boat Show, Texas. 

Mar. 8-16—Detroit Sports and 
Travel Show. 

Mar. 10-18—Long Island Boat 
& Sportsmen’s Show. Jamaica. 


Mar. 14-23—American & Ca- 
nadian Sportsmen’s Vacation & 
Boat Show, Cleveland. 

Mar. 14-23—Land-O-Lakes 
Boat, Marine & Tackle Show, St. 
Paul, Minn. 

Mar. 15-22—Houston Boat & 
Vacation Show, Texas. 

Mar. 15-April 15—New Jersey 
Boat Show, Bay Head. 
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Mar. 18-23—Virginia Motor 
Boat & Sportsmen’s Show, Rich- 
mond. 

Mar. 22-30—Great Lakes Boat 
Show, Milwaukee. 

Mar. 22-30—Columbus Dis- 
patch-Journal Sport, Vacation, 
Travel, & Boat Show. 

Mar. 27-Apr. 1—Iowa Sports 
& Vacation Show, Des Moines. 
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INDUSTRIAL RECREATION... 





What Are It’s Benefits To Your Company? 


Unfortunately, not everybody is fully aware of 
the benefits that a company derives from its rec- 
reation program. Some people still think that em- 
ployee recreation is just another way of allowing 
an employee to “let off steam on his own time.” Of 
course, if recreation programs in business and in- 
dustry were founded on such poor philosophy, they 


would die in no time at all. 


KENNETH KLINGLER 


NIRA President 
and assistant 
personnel director. 
Consolidated Elec- 
trodynamics Corp.. 


Rochester. N.Y. 





‘“‘When the Rochester Division 
of Consolidated Electrodynamics 
Corporation was being organized 
in late 1952, our management en- 
couraged the immediate forma- 
tion of an employees’ recreation 
club. They reasoned that the 
basis for a successful personnel 
program was a common level of 
understanding between the men 
on the job and management it- 
self. 

“This objective, it was ex- 
pected, would best be obtained 
by a well-developed program of 
fringe benefits which was to in- 
clude the ‘employee recreation 
program.’ Having laid a firm 
foundation right from the start, 
the club has maintained a suc- 
cessful program of activities 
through the years. 

“There is a very close associa- 
tion between all workers at our 
plant due to the better under- 
standings that are developed 
through recreation activities. 


“It is also a well-known fact 
that our recreation program has 
contributed to the reputation 
that Consolidated Electrody- 
namics has of being a good 
place to work. This is proof of 
good employer-employee rela- 
tions both inside and outside of 
the plant.” 


answers: 


VERN F. PEAK 


NIRA Vice-President 
director of 
personnel services, 
Kaiser Steel Cor- 
poration, Fontana, 
California. 





“Our employee recreation pro- 
gram brings closer association 
and better understanding be- 
tween employees and super- 
vision. This improves man- 
agement-employee relationships 
both inside and outside the plant. 

“The favorable publicity the 
program receives improves com- 
munity public relations and em- 
phasizes the fact that Kaiser 
Steel is a good place to work. 
This has attracted many fine 
people as employees. 

“Certainly, the program has 
helped sell the company to the 
families of employees. Further- 
more, it has aided in identifying 
potential supervisors and lead- 
ers in the hourly ranks.” 


T. G. CROFT 


NIRA Vice-President 
chief of employee 
service, Convair, 

a division of 
General Dynamics 
Corporation, 

Fort Worth, Texas. 


“Convair Fort Worth, through 
the Convair Recreation Associa- 
tion, sponsors 50 bowling teams, 
three 6-team softball leagues, 
and 13 touch football teams. 

“For the employee whose rec- 
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There are literally thousands of successful rec- 
reation programs in business and industry today. 
To determine what benefits business and industry 
are receiving from current recreation programs, 
RM asked four officers of the National Industrial 
Recreation Association the following question: 
‘What are the benefits to your company from its 
employee recreation program?” Here are their 


reation lies on the less strenuous | 


side, CRA provides everything 
from table tennis to stamp and 
coin clubs—more than 30 differ- 
ent activity groups. 

“How much better is the end 
product when satisfied em- 
ployees take pride in their work 


Sie 


and feel themselves a part of the © 
team? Attendance on the job is 
better. Productivity and quality © 


are superior.” 


JOHN H. LESLIE 


NIRA Vice-President 
and recreation 
director, Minnesota 
Mining and Manu- 
facturing Company. 
St. Paul. Minnesota. 





‘You say recreation won't pay © 
off? We say it will and 3M bets © 


folding money on its a la carte © 
program. The big payoff, you see, © 


is employee ‘togetherness.’ 

“The employees of Minnesota 
Mining and Manufacturing are 
having fun—lots of it—and in 
many different ways, but they 


are doing something much more | 
important than just playing. © 


They are building ‘togetherness’ 
at 3M. 

“The money spent by 3M at its 
main plant in St. Paul for recrea- 
tion has been returned in im- 
measurable amounts of high 


employee morale. Also, the pro- | 


gram has helped to sharpen or 
increase the skills of our em- 


ployees. And, for the older em- | 


ployees, recreation is a subtle 
way of preparing them to adjust 
to hobbies especially suited to 
old age.” 
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NEW TRANSATLANTIC SERVICE 
CUTS TRAVEL COSTS FOR EMPLOYEE GROUPS 














© For employees of the same company, employ- 
ees of the same State, Federal or Municipal - 
government agency, and other CAB-approved 
groups. 


@ Flights to Continental Europe 30% to 40% 
cheaper than the proposed new thrift fares, 
enabling millions more to travel. 


At last Europe is within the time and dollar budget of millions of bread-winners. Employees 
of your company can broaden their backgrounds, enrich their experience, and return to 
work refreshed after a dream of a vacation! ONA has a verifiable reputation for reliable, 
on-time performance — over 25 million miles’ experience in over-water charter flights. Our 
fleet of new DC-6’s equipped with air-borne radar and completely modernized DC-4’s as- 
sure the comforts of tourist service with 36” seat spacing. Two stewardesses serve hot 
meals and provide all the other amenities of fine tourist service. 


Now confirming dates direct or through your travel agent for 1958. 


Write or phone for illustrated brochure or for rates and other information. 


OVERSEAS NATIONAL AIRWAYS 


Oakland International Airport 11 West 42nd Street 1523 L Street, N.W. 
Oakland 14, California New York 36, N.Y. Washington 5, D.C. 
LOckhaven 2-2247 Wisconsin 7-1294 REpublic 7-6622 


Overseas National Airways is licensed by the CAB as a Supplemental Air Carrier 


Overseas National Airways is a member of the National Industrial Recreation Association. 
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The Nation’s No. 1 













Purdue University, one of the 
leading institutions in the train- 
ing of industrial recreation lead- 
ers, opened a new $2,500,000 
recreational gymnasium last 
September which is certain to 
rank as the nation’s top recrea- 
tion facility. 

Few, if any, recreation centers 
in the United States can match 
Purdue’s recreational gymna- 
sium in the wide variety of rec- 
reation opportunities that it pro- 
vides. This new facility provides 
for competitive team sports, in- 
dividual and dual sports, infor- 
mal activities, non-competitive 


RECREATIONAL GYMNASIUM 


activities, social activities, 
sports clubs, outing and co-rec- 
reational activities. 

Among the recreational gym- 
nasium’s unique features are a 
rifle range with eight firing 
points, a golf driving range com- 
plete with sand traps, a padded 
room for judo, an indoor archery 
range that includes a workshop 
for making the archer’s own 
equipment, and a main gymna- 
sium that can accommodate four 
regulation basketball courts, or 
six volleyball courts, or twelve 
badminton courts, or combina- 
tions of any of these. 


The recreation center is being” 
financed entirely from a bond is-_ 
sue to be retired from student) 
fees. Students pay a recreational! 
fee of $5.00 per semester, which” 
entitles them to the use of all fa- 
cilities, equipment, lockers, and_ 
towel service without additional) 
charge. 

The recreational gymnasium 
was designed and constructed 
for the sole purpose of meeting 
both the interests and needs of) 
the student body. In the true) 
sense, the structure is not a gym- ‘ 
nasium, but rather a physical! 
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MAIN floor includes two gyms, 
sports club offices, 
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administrative offices, 
social room, and special activities 
rooms. The Purdue recreational gymnasium utilizes three 
floors, provides facilities for over 40 different sports. 
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pool. 


GROUND floor features a 25-yard indoor swimming pool, © 

5,000 men’s lockers, and 600 women’s lockers. The Purdue 

layout also includes an outside swimming pool and diving” 
Facilities are open to men and women diving 
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THE AMATEUR SOFTBALL ASSOCIATION OF AMERICA 


SALUTES INDUSTRY IN SPORTS 





of America. 


Governing body of softball in the United States, and affiliated with the International Soft- 


ball Federation, United States Olympic Association, Amateur Athletic Union, and National 
Recreation Association. A not for profit corporation, incorporated and dedicated to develop 


and perpetuate interest in softball and to further the spirit of sportsmanship among the youth 





BALLS 
AND 
STRIKES 


Monthly softball newspaper, and official publi- 
cation of the Amateur Softball Ass'n. Up-to-the 
minute news of Softball in the United States and 
34 Foreign Countries. The only publication of 
its kind. Subscribe and keep abreast of the 
latest developments in softball. Subscription 
$1.50 per year, special bulk rates. Send sub- 
scription to—Balls and Strikes, 11 Hill St. 201, 


Newark 2, N. J. or write for details. 


OFFICIAL GUIDE 
AND 
RULE BOOK 


The 1958 Softball rules have been completely 
recodified, and are a must for every softball 
player and manager. This is the only official 
guide and rule book of the International Joint 
Rules Committee on Softball. Delivery March 
75¢ 
per copy. Send your order now to Amateur 
Softball Ass'n. 11 Hill St., Newark 2, N. J. to 


insure prompt delivery. 


Ist, 1958. Special prices to Industry, list 











= 


THE AMATEUR SOFTBALL ASSOCIATION WELCOMES INQUIRY FROM INDUSTRY 


Our services are free to members of the National Industrial Recreation Association. 
Write the National Office, 11 Hill St. Suite 201, Newark 2, New Jersey for the name 
and address of our local representative, and for information on our activities. We 


will gladly assist you with your softball problems. 





RECREATION MANAGEMENT. FEBRUARY 1958 


















Top Twenty Industrial Sports _ 


HOW DOES YOUR COMPANY COMPARE? 


Bowling, golf, softball, basket- 
ball, and table tennis rated as the 
most popular industrial sports in 
1957, based on a survey of 240 
companies made by the National 
Industrial Recreation Associa- 
tion last year. 

By comparison, the National 
Industrial Conference Board sur- 


veyed 264 industrial firms in 
1949 and found bowling, softball, 
golf, basketball, and horseshoes 
topped the list. Here’s a compari- 
son of industrial sports popu- 
larity based on these two sur- 
veys; and how sports popularity 
has shifted in the last eight 
years: 


1949 1957 
SPORT PER CENT RANK SPORT PER CENT 
Bowling 93.6 1 Bowling 94.1 
Softball 82.2 2 = Golf 92.9 
Golf ry hi 3 Softball 90.8 
Basketball 69.3 4 Basketball 72.5 
Horseshoes 50.8 5 Table Tennis 41.2 
Baseball 47.3 6 Horseshoes 40.8 
Table Tennis 44.3 7 Shooting (Rifle-Pistol) 34.1 
Lawn Tennis 36.0 8 Baseball 27.9 
Fishing 27.3 9 Archery 27.0 
Shooting (Rifle-Pistol) 26.5 10 ~=— Volleyball 22.0 
Volleyball 25.8 11 Badminton 22.0 
Badminton 20.8 12 Lawn Tennis 20.8 
Swimming 20.5 13. Swimming 20.8 
Archery 16.3 14 Shuffleboard 18.7 
Shuffleboard 15.9 15 ~—Roller Skating 16.6 
Billiards 13.6 16 Dart Games 12.5 
Dart Games 13.3 17 Casting (Bait-Fly) 11.6 
Roller Skating 13.3 18 Ice Skating 10.4 
Handball 9.5 19 ___— Billiards 9.5 
Boxing 8.7 20 Touch Football 7.5 
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BOWLING RETAINS Number On 
spot in industrial recreation popularity, 
based on a recent 240 company NIR 
survey. These two members of Republi¢ 
Aviation’s employee bowling leagues 
are but two of an estimated 8 million 
U. S. business employees who bowl in 
organized leagues every year. 











Bowling retained its position 
as the leading industrial recrea- 
tion activity, but was closely 
matched by golf which showed aj 
15.2% gain in popularity in the 
past eight years. Softball slipped; 
to third spot, with basketball re- 
taining fourth with a 3.2 gain. 

Table tennis, although 3% less 
popular in 1957 than 1949, moved 
into the top five as horseshoes 
lost 10% and dropped to 6th. 

Also significant is the growing 
appeal of archery which scored a 
10.7% gain due to the increasing 
popularity of bowhunting among?) 
company employees. 3 

Roller skating, which was? 
18th in 1949, jumped to 14th last} 3 
year based on a 3.3 gain. 

The only sport that showed a 
tremendous decline was bait and 
fly casting which, in part, wasy 
due to the fact that the 1949 sur- 
vey simply listed this activity as 
fishing. L 

























oo 
ya)” Ter er Tr 
> a- B 2) 2b 8 foil e| 
@ seer T tar Aj “| 
J 
{or 





“| think I'm beginning to catch on. 
It's just like Tic-Tac-Toe, Right?” 












Announcing q 


THE FIRST ANNUAL 
NATIONAL FISHARAMA 
FOR INDUSTRY!!! 


villion 
wl in 


G A national fishing contest for industry's 
> — best fishermen will be held here in 1958! 


Here’s the Story 














lus In late September, the champion fisherman of N.I.R.A. member 
National and companies will rng to compete in the Ist Annual National 
, Fisharama for Industry. 
> | Merit Awards for your company ) 
ved a} fishing contest winners: Company champs, as determined by each company through 
t and} nies their own contests, will convene at Paris Landing State Park on 
wash 1. Fresh-Water Division vip? heey ' 

: , Kentucky Lake to see who is industry's national fishing champion. 
sur- 2. Employees’ Youngsters ' er va Beli eich 
ty ash An entry fee will be charged to cover boat and guide expenses. 

Fishathon Housing will be at Paris Landing Inn. 
SERIES AS ARIEL Se NE 
In addition, N.I.R.A., in cooperation with The Sportsman's 
—— Entry forms and Club of America, will award certificates of merit te the winners of 
complete contest rules each company’s fishing comtest. Handsome trophies will be sent to 
. will be mailed to all the company recreation director for presentation to the national 
a . ‘ s > res “Wi aT . isi Si , xs rs” . Sts. 
frre com panies champions in the fresh-water divisions and youngsters’ contests 
) | in February. 
Sponsored by 
THE NATIONAL INDUSTRIAL RECREATION ASSOCIATION 
\ 203 NO. WABASH AVE., CHICAGO 1, ILLINOIS 
{ IN COOPERATION WITH 
; THE SPORTSMAN’S CLUB OF AMERICA 
vig 230 EAST OHIO ST., CHICAGO 11, ILLINOIS 
t A a RAR I oe el 
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Don't Sell Recreation Short 
When You Seek June Grads 


Company recruiters may find the going easier on college campuses 


this year if they put more emphasis on recreation opportunities. 


Next June’s college senior again 
will hear the eager rat-tat-tat of 
industry knocking on his dormi- 
tory door. The college graduate 
of 1958 will be in even greater de- 
mand than he was last year, es- 
pecially if he has majored in 
engineering, chemistry, account- 
ing, or math. 

Company recruiters, who have 
used money as their chief lure for 
the past five years, are taking a 
new look at company and civic 
recreation opportunities as a new 
attraction. 

“It’s going to be hell again this 
year,’’ commented a company re- 
cruiter from a small electronics 
firm, “but I’m convinced I can 
bring home more talent this year 
by convincing the graduates that 
we've got more to offer in em- 
ployee recreation than any other 
plant in the east.” 

This seems to be sound think- 
ing. Many college students chose 
a particular college originally be- 
cause it offered them an oppor- 
tunity to participate on the ten- 
nis team, debate team, or because 
the school had a fine integrated 
extra-curricular program. It 
makes sense that these students 
want to continue developing 
many of their leisure-time inter- 
ests as well as earning a living 
through their chosen profession. 


Positions Unfilled 

Last year business and indus- 
try were able to fill only 66 per 
cent of their requirements for 
technical students. And 20 per 
cent of the non-technical posi- 
tions went unfilled. These facts 
were reported recently by D. F. 
Waggoner, General Motors direc- 
tor of salaried personnel recruit- 
ment, following a survey of the 
262 Midwest companies hiring 
college graduates. 

What college graduates want 
most today is security and a 
pleasant environment in which to 


live, get married, and raise fami- 
lies. Lyle Spencer, president of 
Science Research Associates, 
conducted a survey of 450 stu- 
dents of two top graduate schools 
and found that the students 
placed noneconomic interests 
among their principal wants. The 
young college graduate realizes 
that opportunities for person- 
ality development, leadership 
training, and emotional satisfac- 
tion are equally as important as 
high salaries. 


Company Recruiters 


Company recruiters can profit 
from these findings. Since it is 
becoming increasingly more diffi- 
cult to hire choice talent from 
college campuses, it is even more 
important to present the full pic- 
ture of what ‘your company” of- 
fers beyond job opportunities. 
The recruiter might well sit down 
with his company recreation di- 
rector, prior to his campus visit, 
and list the recreation opportuni- 
ties available to employees. 

Sometimes recreation benefits 
sound bigger than salaries. Take 
full stock of your recreation ac- 
tivities, both in your plant and in 
your community. College grads 
are interested in art, music, 
sports, leadership training, 
travel, crafts, and a variety of 
other activities that you un- 
doubtedly have to offer. 

Just remember that today’s 
college extra-curricular pro- 
grams are loaded with recreation 
activities. Today’s college senior 
has grown accustomed to these 
“extras” and will be looking for 
them in his new job. 

One college placement officer 
even went so far as to say, “‘col- 
lege grads are picking their jobs 
with a travel folder these days.”’ 
So, don’t sell your own recreation 
program short when you make 
your recruitment foray onto the 
college campuses this year. 
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Featurette 


How Well Do YOL 
Know Your Hockey! 


Here’s a one-minute hockey re 
fresher course through the cour 
tesy of Bausch & Lomb Optica 
Co., Rochester, N. Y., and mem 
bers of the Rochester Amer 
hockey team. 


The puck is put in action by “FACE 
OFF" at start of play or after a penalty, 


Tx 3 


“SAV 


Pinky Brn ee 


“TRIPPING’’—2 minute penalty. 


‘‘BOARDING’’—sometimes illegal. 





.7 FOR YEARS 


“The Fineo! In Tho Fiold /* 


ATHLETIC EQUIPMENT 


RAWLINGS SPORTING GOODS CO 
ST LOUIS e NEW YORK «LOS ANGELES « DALLAS e CHICAGO 


~ 


~~ 


V73V Volley Ball 


FRCULIT 


Rubber-Covered 
ATHLETIC BALLS 


V Multi-ply fabric construction 

V Molded concave seams 

V Improved pressure-lock valve 

V Sharp “Deep-Tread” pebbling and Formula-15 
treatment on footballs and basketballs 

V Softer feel 

V Rugged rubber covering 

These are just a few of the features that make these 

Herculite balls the best that money can buy—the 

very tops in performance, quality and wear. 








HILLERICHRBRADSBY C’ 


Cuisyit a4 


one Trademark is Supreme 


i Coa 











